
Case Study:

Revolutionizing Financial Services Training

with XPAI Analytics



Background:

Continuous training is crucial in the intricate realm of financial services. These 

trainings help professionals to stay ahead of the curve and provide optimum 

solutions to their clients. However, holding the attention of seasoned experts 

during these trainings is paramount. 

In 2021, XPAI was launched with the vision of redefining the measurement of 

offline experiences. Its integrated ecosystem includes the AVAI One sensor, 

the XPAI AI, and the Heartbeat data analytics platform, which provide 

unparalleled insights into offline spaces such as retail locations, meetings, and, 

most importantly, training sessions. XPAI adheres strictly to data privacy 

standards, with GDPR compliance and the ePrivacyseal, ensuring that its 

innovations seamlessly bridge analytics and real-world events.



Challenge:

A well-known financial services institution realised that their training 

sessions, while packed with valuable content, needed to generate the 

desired level of engagement. They recognised the need for a strategic 

revamp to ensure that their sessions conveyed knowledge and actively 

engaged their audience.

Solution:

The institution turned to XPAI for a data-driven solution. By integrating 

XPAI's advanced tools, they meticulously analysed three distinct training 

sessions. Their primary objectives were twofold:

• To pinpoint segments of the training that consistently registered low 

attention.

• To discern any differential patterns of engagement across various 

demographic groups of attendees.

With these granular insights, the institution embarked on a comprehensive 

revamp of its training structure, ensuring that content, presentation, and 

engagement strategies aligned perfectly with its audience's preferences.



Results:

The post-revamp outcomes surpassed expectations:

• The newly structured sessions saw an impressive uptick in engagement, 

with a 6% surge in attention levels.

• The overall training experience score significantly improved by replacing 

previously underperforming segments.

Furthermore, leveraging XPAI's demographic insights, the institution 

undertook a second round of optimisation. This led to the creation of 

personalised training modules tailored to different demographic groups. The 

result? Every group now receives training tailored to ensure maximum 

attention and optimal perception.

This partnership with XPAI highlighted the significant role of data analytics in 

revolutionising training strategies. The financial services institution aimed not 

only to provide information but also to ensure that every moment of training 

was effective, stimulating, and personalised to meet the needs of its learners. 




